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The Discussion on the Industrialization of Education

Wang Shan-mai
( Centre for Education Economics Studies, BNU., Beijing 100875 China)

Abstract This article firstly reviews the literature on the industrialization of education. Then, it also
analyzes the problems of industrali zation of education from the view of economics. It assumes that education
belongs to quasi—public goods with huge external benefit in market economy. Hence, education should be
provided by both government and market, and education administration sytsem has to reform in order to
adapt itself to the market economy. But, industrialization of education should not be treated as the marketing

of education. Marketing of education will lead to serious results.
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